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Terry Bisson is one of the sharpest short 
story writers in science fiction today. Un-
der his watchful eye, the country of Eng-
land has journeyed across the ocean, Death 
has taken a vacation, and insightful ATMs 
have offered advice to their customers. 
 Now he tackles the Left Behind series 

with his tongue-in-cheek satire The Left 
Left Behind, looks at a world where born-
agains, afternoon talk show hosts, world 
leaders, CEOs, celebrities, and right-wingers 
have been raptured, and a small group of survivors forms a 

band while they ride out the Tribulation. Bisson spins 

the entire genre on its head with his ending, offering more than 

a few laughs along the way.  
Also included is Special Relativity, a one-

act play where Albert Einstein, Paul Robe-
son, and J. Edgar Hoover find themselves 
at a political rally. 

 Concluding with an interview with 
Bisson, The Left Left Behind captures the 
rebellious spirit and creative vision hand-

ily, even if the stories featured 

aren’t among the author’s 
best.
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We hung our shingle out when 
everyone else was taking theirs in.
During a time when print newspaper book review sections were on 
the decline, being canceled, or being moved into the Arts section of 
a daily newspaper, we challenged that trend by not only launching 
the Sacramento Book Review in 2008, but expanding to other cities, 
instead of shrinking.  

 

 
 
 

 

 

 

About Us

T   he San Francisco Book Review (SFBR) and Sacramento Book Review 
(SBR) are free, monthly publications aimed at readers interested 
in finding new books and local authors.  Distributed through 

bookstores, libraries, coffee shops, and other high-traffic public areas, 
SBR and SFBR is a great way to reach more than 40,000 active readers 
and buyers.

SFBR followed on the heels of the successful Sacramento Book Review, 
launched in September 2008.  In addition to thee printed versions, 
digital versions of are created every month, providing unique electronic 
interactive avenues for downloading ebooks, purchasing a physical 
book copy, links in ads, and video display.  In December 2010, Portland 
Book Review (PBR) was licensed from 1776 Productions.  PBR will be a 
16-page quarterly newspaper, beginning with their first print edition in 
March 2010.  

SFBR and SBR provides more than 150 original reviews each month in 
more than 40 book categories. By collecting the reviews in categories, 
we provide a direct connection between readers interested in a subject 
and advertisers also providing services in that subject.

SBR distributes 10,000 copies around the greater Sacramento area.  
SFBR distributes 10,000 copies around the San Francisco Bay Area, 
reaching more than 40,000 active book readers and buyers every 
other month, in addition to about 1,000 digital readers every month. 
Providing a direct connection to the local literary market by reviewing 
local authors and using local reviewers, these publications will be a 
helpful addition to an already thriving community.

The San Francisco and Sacramento Book Reviews, are produced by 
�1776 Productions, located in Sacramento, California.

2011 SFBR/SBR Editorial Calendar

January 2011
Editions: SFBR/SBR

February 2011
Editions: SFBR/SBR

Focus: Romance, Relationships 
& Sex books

March 2011
Editions: SBR/SBR & PBR

Focus: Expanded Science 
Fiction & Fantasy and 
Sequential Art section

July 2011
Editions: SFBR/SBR

Focus: Americana, History

April 2011
Editions: SFBR/SBR

Focus: Home & Garden books

August 2011
Editions: SFBR/SBR

Focus: Back-to-School, 
Parenting & Families

May 2011
Editions: SFBR/SBR

Focus: Expanded Children’s 
book section for Children’s 
Book Week

June 2011
Editions: SFBR/SBR & PBR

Focus: Travel & Vacation books

September 2011
Editions: SFBR/SBR & PBR

Focus: Expanded Science 
Fiction & Fantasy and 
Sequential Art section

October 2011
Editions: SFBR/SBR

Focus: Cooking, Food & Wine 
books

November 2011
Editions: SFBR/SBR

Focus: Cookbooks, 
Thanksgiving, holiday book 
previews

December 2011
Editions: SFBR/SBR, PBR

Focus: Holiday Gift Guide

Note: Does not reflect Portland Book Review editorial calendar.
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The San Francisco Book Review and Sacra-
mento Book Review is distributed in more 
than 400 book stores, libraries, and coffee 
shops.  Our demographics is your target 
audience:  book readers.

Monthly Print Readership:               40,000
Monthly Digital Readership:       	 1,000
Monthly Website Readership:	 6,086*

*Combined SBR & SFBR website traffic.  Digital versions 
of each publication is accessible from the Home Page.
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S e q u e n t i a l  A r t

E X P A N D E D  S E C T I O N

CopperBy Kazu Kibuishi GRAPHIX, $12.99, 96 pages
Most web comics try and get a regular daily or weekly sched-

ule going to encourage regular traffic and readership. It takes 

a special kind of comic to not only survive on a monthly re-

lease schedule, but also to thrive. Kibushi’s Copper is the story 

of eponymous boy in the series who, along with his dog, Fred, 

mostly just wander throughout a fantastical environment 

with a moral often quietly released at the end. While there are 

a few multi-page stories, Copper’s stronger ones seems to be in 

the single-page complete stories. “Climbing” has Copper and 

Fred climbing a mountain with Fred wanting to turn back and 

Copper selling him on the idea that either they’re lost or on an 

adventure, and they get to decide which.  In “Waves,” Fred and 

Copper are sitting on a surfboard waiting for the right wave. 

Fred keeps up a constant flow of complaints until Copper gets 

them on a wave. Fred silences up as he gets into the groove, 

with his final comment being “So, when are we coming back?” 

as they are driving away.
 Kibushi’s art is clean and his often-involved layouts brings 

one back looking for the small details in the background. Sev-

eral of the stories have no words, and the feeling, emotion 

and personalities still shine through. The interaction between 

Copper and Fred is reminiscent of Calvin with Hobbes, if Cal-

vin lived full-time in his dream world. Fred is the worrywart 

and constantly self-doubting, needing Copper to give him 

that extra boost of confidence or encouragement for whatever 

Copper is planning on doing next. Kibushi is also producing 

the comic series Amulet for Graphix, of which book two was 

just released in September 2009.

San Francisco & Sacramento Jan 10

Stephen King’s The Stand Vol. 1: Captain Trips
By Roberto Aguirre-Sacasa; Illustrated by  

Mike Perkins Marvel, $24.99, 160 pagesAfter the success of the popular graphic novel series of 

Stephen King’s The Dark Tower, Marvel has decided to take 

on the epic story of Stephen King’s The Stand. For those not 

familiar with the story: a government-made lethal virus gets 

out of the lab after an accident that has the now-infected 

guard fleeing for the hills with his infected wife and kid. The 

virus spreads at an alarming rate and soon there’s only a se-

lect population left. These people have dreams of two people: 

Mother Abigail and Randall Flagg; they will have to choose 

whether they’ll be fighting on the side of good or evil. In true 

Marvel style, the artwork is stunning, combining elements 

of the TV mini-series, as well as incorporating exact scenes 

from the book; but Perkins also establishes his own style and 

look for The Stand. In Captain Trips, readers meet our main 

characters and see just how devastating this virus is, and to 

what extent the government will go to prevent panic and keep 

things quiet. A must for any King fan, and for anyone inter-

ested in The Stand.

Reviewed by Alex C. Telander

40 book categories, 

250+ reviews each month, 

local readers, calendar of 

events

Advertising Sizes

Sacramento
Book Review

It is not often you get a coffee table 
book large enough to be a coffee table, 
but Michelangelo: The Complete Works 
from Taschen is one of those. Stick four 
bricks under each corner, and you’ve got 
a centerpiece for your living room. This 
amazing book not only is a foot and a half 
tall and a foot across, but more than 700 
pages of some of the most stunning art 
produced during the Renaissance. Many 

of the paintings and sculptures are re-
produced on the full page or across two 
pages, with multiple views and close-up 
pictures. Taschen also included several 
fold-out pages, allowing the reader to 
see views of the Sistine Chapel ceiling at 
almost full size.

SEE GOD page 2

NEW AND OF 
INTEREST

Anathem 
Stephenson takes us to another 
world.  
Page 5

The Sisters Grimm: 
Tales From the 
Hood 
A new book in the entertaining 
Sisters Grimm series. 
Page 8 

Branding Only 
Works on Cattle 
Baskin makes claim that mass 
advertising is dead.  
Page 10

Complete  Zot! 
Understanding comics author, 
McCloud’s early work collected. 
Page 15

The Man Who 
Made Vermeers 
A biography of one of great art 
forgers in the last century.  
Page 20 

Sep 
08

Touched by God

WELCOME

113 Reviews  
INSIDE!

Welcome to the Sacramento Book 
Review.  The publication has been 
in the planning stages for a long 
time, so it’s very nice to finally 
have a copy in hand—our hands 
and yours. 

We are excited about bringing a 
book review publication to Sacra-
mento—one that reviews national, 
regional, and local books. We want 
to help you find new books, new 
authors, new ideas. We also want 
to develop a voice for local authors 
and publishers. 

Our goal is to bring a community 
to the book readers in Sacramento, 
both in print and online.

Sacramento Book Review will re-
view a variety of books from pub-
lishers—large and small. We have 
books from authors who are self- 
published and those that are a 
guaranteed listing on the New York 
Times best-seller list. We look for 
things that we think will be in-
teresting to the Sacramento book 
reading community.

 We have more than 30 different 
categories of books, ranging from 
children’s books to current events 
and politics. We strive to have 
something for everyone. 

Dig in. See what you like. If you 
like what we suggest, let us know. 
Let someone else know. Pass the is-
sue on to someone else after you’re 
done with it. Most of all, enjoy it. 
We’ll be adjusting things as we find 
out what works, what doesn’t, what 
you like, and what you don’t like.

But…every month, we’ll be here, 
recommending new books for you.  
Free of charge. 

Thomas Pöpper, Christof Thoenes, Frank Zöllner  
(Taschen, $200)
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Sequential Art
Complete Zot!  
by Scott McCloud
Harper Collins, $14.95

Scott McCloud is one of the major talents in the comics world. Understanding Comics and Reinventing Comics are almost mandatory 
reading for anyone interested in getting into the field of sequential art. Both use art and words to show how an artist can create 

a story in between the panels of comics, how art and words have been used in history to tell stories and some of the future implications 
of that, with the Internet and other technological trends. In Making Comics, McCloud gets into the how-to of modern comic story telling. From how to 
tell a story, to character development and using the right tools for your type of story telling, it is also a must have for an aspiring or even an experienced 
artist.

Not long after the release of Making Comics, comes McCloud’s earliest work, a reprint of his late 80’s series Zot! While the collection reprints all  
26 the black and white issues, it doesn’t include the first 10 color issues and that occasionally cre-
ates a situation where a new reader may wonder just where this new character or villain came from. 
Watching McCloud develop as an artist and storyteller over a five year period, particularly after 
having seen any of his Comics series makes one appreciate the lessons he shares in those books. In 
addition, McCloud provides many pages of history and commentary behind the stories or the times 
when he was writing them.

While Zot! starts as a manga-ish adventure story about Zot, a teenager from an alternate earth 
where the 60’s did become that future with the flying cars, rocket boots, laser guns and robot 
help, it becomes a very re-
alistic teen drama with the 
friendship between Zot 
and Jenny, a high school 
teenager from our earth. 
Even as Zot still battles his 
many enemies, the story 
stops being about the gee 
whiz aspects of superhero 
comics and more about re-
lationships. It has a matu-
rity that belies the thought 
that the only mature com-
ics back in the late 80’s and 
early 90’s needed to have 
dark vigilantes or overly 
adult themes.

It would be nice to see 
the first 10 issues col-
lected into a companion 
volume, either in color or 
in black and white. Oth-
erwise many readers of 
the Complete Zot! will find 
themselves haunting used 
comic bins trying to piece 
together the set.

Images used with permission. 
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ready to serve. Some of the ingredient 

combinations sound unusual to say the 

least—Granny Smith Apple and Wasabi 

Sorbet—but, as you might expect from 

a cookbook from one of the most pres-

tigious cooking schools in the country, 

it works. The instructions are more spe-

cific and step-by-step than in many cook 

books, but do not talk down to the reader. 

Some of the equipment requirements are 

not standard in most home kitchens, but 

a home chef can either add that to their 

“must have” list, or work with the other 

recipes. Anyone interested in going into 

pastry chefing as a profession will find 

wealth of information to give them a head 

start. 

Yuzu Sorbet With Cotton Candy and Black 

Sesame Seeds
YIELD   10 PORTIONS

COMPONENTS
30 g / 10.58 oz. Yuzu Sorbet (page 378)

10 g / .35 oz. cotton candy (pink or white)

10 Crystallized pink rose petals (see Notes)

3 g / .11 oz. toasted black sesame seeds

ASSEMBLY1. Scoop 30 g / 1.06 oz. of the sorbet into 

       the desired vessel.

2. Top with cotton candy. Make sure to  

       spread the cotton candy out to give it  

       height and volume.

3. Place a petal on top of the cotton candy.

4. Sprinkle a pinch of black sesame seeds 

       on top of the petal and sieve immedi-

NOTES:  While it is possible to make your own cotton candy, the cost of the machine is very high, even for a small 

unit.  If you can find a high-quality cotton candy source, use it for this dessert.  For the crystallized rose petals, see 

Crystallized Orange Blossom Petals on page 156.  Substitute rose petals for the orange blossom petals.

See SBR page 21 for Yuzu Sorbet and Crystallized Rose Petals recipes.

Frozen Desserts

by Francisco J. Migoya
Wiley, $60.00C oming from the 

Culinary Institute 

of America, one would 

assume that Frozen 

Desserts would read 

like a text book, and it does. The first 100 

pages are history of frozen desserts, kitch-

en skills, ingredient types, tools needed 

and other tips for creation, analysis and 

service of frozen desserts. The rest of the 

book, 300 pages, is recipe after recipe of 

some of the most amazing desserts one 

will ever have. Most of the recipes have 

close-up pictures of the finished product, 

Eat Me by Kenny Shopsin
Knopf, $24.95

E at Me: The Food 
and Philosophy 

of Kenny Shopsin is just 

that—recipes, along 

with the thoughts he 

had coming up with 

them. Often times, those thoughts lead to 

obscene or off-color commentary. His com-

parison of pancakes being a luxury like 

smoking marijuana or having sex, might 

make some falter at reading on, but the 

recipes for Ho Cakes and Slutty Cakes are 

worth the effort. His commentary about 

his customers and how they are usually 

wrong, until they prove they aren’t, may 

make one wonder how he’s stayed in busi-

ness so long (1971), but after trying some 

of the many (120) recipes in the book, one 

will see that a foodie just may put up with 

the attitude for another serving of Bread 

Pudding French Toast. 
Twelve pages of the book are a repro-

duction of his menu, with 74 different 

pancake and french toast variations (in-

cluding a macaroni and cheese pancake).  

In and among the recipes and Shopin’s 

musings, include stories about his devel-

oping friendship with author Calvin Tril-

lin (About Alice) and his wife Alice. Both 

men eventually lost their wives, and the 

bonding they did as widowers is touching 

among Shopsin’s oft profane ramblings. 

Trillin provided the foreword to the book.

Bread Pudding French Toast

SERVES 2-4Bread Pudding French Toast is made 

with chunks of crusty French bread 

that are soaked in custard and then 

bound together by it.  It’s close to bread 

pudding, except that it takes just a few 

minutes to cook on the griddle instead 

of an hour and a half in the oven.

Ingredients
6 extra-large eggs1/4 cup heavy cream

1 tsp Fox’s U-Bet Vanilla Syrup or  

     1/2 tsp pure vanilla extract

1 foot of baguette, roughly chopped 

     into  chunks (about 1-1/4 inches

Peanut oil for the griddle

Butter for the griddle and for serving

Warm Grade B maple syrup for 

serving

Instructions
Whisk the eggs, cream, and vanilla in 

a medium bowl.  Add the bread chunks 

and use your fingers to macerate the 

chunks so you have atomic bread parti-

cles in with the egg.  Continue adding the 

bread and macerating it, a handful at a 

time, until you have added it all.  Prepare 

the griddle according to The Art of Grid-

dling (page 73), dump the bread chunks 

on the griddle, and then pour the eggy 

stuff left in the bowl over the chunks.  

Leave it all to cook for 2 minutes to set.  

Take the large spatula, slide it under the 

bread-egg mound, and turn the thing 

over en masse, leaving it as intact as you 

can.  Cook for a minute on the other side 

and then break it up with the spatula and 

toss the pieces around so the edges get 

cooked a bit.  Get a wide-mouthed bowl 

(I put a little spinach in it because I like 

the color) and scoop the whole mess into 

the bowl.  (I use a French fry scoop for 

this, but since you probably don’t own 

one, use whatever you feel will work 

best).  Serve with butter and warm ma-

ple syrup.

Publication Closing 
Dates

Advertising Rates
1776 Productions sells advertisement on a non-contractual 

basis. We realize that many advertisers do not have the 

budget or product release schedule to advertise on a 

monthly basis. We also realize that even contract advertisers 

wonder if someone else is getting a higher discount than 

they are. Therefore, we offer an ad rebate program to benefit 

the regular monthly advertiser and the occasional advertiser.  

We charge all advertisers the same rate base for their first five 

ads.  After five ads, we give advertisers an ad credit equal to 

the average price of the five ads, to be used as they wish.  In 

Rates effective 1/1/11.  Subject to change, based on publication print run quantity.

$65/hour

Ad Design Rate

addition, they receive a 10% discount on their rate base for all 

advertising in the following 12 months.  If the advertiser runs 

10 paid ads within a calender year of the first ad insertion, 

they will get all their paid ads in the second year discounted 

by 15%. In addition, they will also continue to get every sixth 

ad rebate already described. We call this the “Buy 5, Get 1  

Free” program.

The rates below are broken down by each of the publications, 

a combination rate of advertising in SBR and SFBR and a 

combination rate of advertising in all three publications (SBR/

SFBR/PBR).

Size
SBR SFBR SBR & SFBR SBR, SFBR & PBR

B&W Color B&W Color B&W Color B&W Color

1/16-page $75.00 $95.00 $100.00 $125.00 $157.50 $200.00 $225.00 $280.00

1/8-page $112.50 $140.00 $150.00 $185.00 $225.00 $275.00 $337.50 $415.00

1/4-page $165.00 $210.00 $225.00 $280.00 $330.00 $415.00 $500.00 $630.00

1/2-page $300.00 $375.00 $400.00 $500.00 $595.00 $750.00 $900.00 $1,125.00

Full-page $550.00 $685.00 $750.00 $900.00 $1,100.00 $1,350.00 $1,665.00 $2,270.00

SFBR = San Francisco Book Review
SBR   = Sacramento Book Review
PBR   = Portland Book Review Why you should advertise in our 

publications

 

 
 

or make purchase decisions.  Among respondents who say 
they “took action” as a result of newspaper advertising 
61% clipped a coupon, 50% bought something, 27% tried 
something for the first time.  In addition, 73% of adults 
regularly or occasionally read newspaper inserts, and 82% 

 

U.S. consumers say they rely on newspaper advertisements more than ads in 
any other medium when they are planning, shopping and making purchase 
decisions, according to early results from a study commissioned by the Newspa-
per Association of America (NAA), conducted by MORI Research.  The research 
found that 59% of adults identify newspapers as the medium they use to help 
plan shopping or make purchase decisions.  Among respondents who say they 
“took action” as a result of newspaper advertising �61% clipped a coupon, 50% 
bought something, 27% tried something for the first time.  In addition, 73% of 
adults regularly or occasionally read newspaper inserts, and 82% have been 
spurred to action by a newspaper insert in the past month.  “Newspaper ad-
vertising remains the most powerful tool for advertisers who want to motivate 
consumers to take action,” said NAA President and CEO John Sturm.

Six in 10 Consumers Still Use �Newspaper Ads
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Sequential Art
Complete Zot!  
by Scott McCloud
Harper Collins, $14.95

Scott McCloud is one of the major talents in the comics world. Understanding Comics and Reinventing Comics are almost mandatory 
reading for anyone interested in getting into the field of sequential art. Both use art and words to show how an artist can create 

a story in between the panels of comics, how art and words have been used in history to tell stories and some of the future implications 
of that, with the Internet and other technological trends. In Making Comics, McCloud gets into the how-to of modern comic story telling. From how to 
tell a story, to character development and using the right tools for your type of story telling, it is also a must have for an aspiring or even an experienced 
artist.

Not long after the release of Making Comics, comes McCloud’s earliest work, a reprint of his late 80’s series Zot! While the collection reprints all  
26 the black and white issues, it doesn’t include the first 10 color issues and that occasionally cre-
ates a situation where a new reader may wonder just where this new character or villain came from. 
Watching McCloud develop as an artist and storyteller over a five year period, particularly after 
having seen any of his Comics series makes one appreciate the lessons he shares in those books. In 
addition, McCloud provides many pages of history and commentary behind the stories or the times 
when he was writing them.

While Zot! starts as a manga-ish adventure story about Zot, a teenager from an alternate earth 
where the 60’s did become that future with the flying cars, rocket boots, laser guns and robot 
help, it becomes a very re-
alistic teen drama with the 
friendship between Zot 
and Jenny, a high school 
teenager from our earth. 
Even as Zot still battles his 
many enemies, the story 
stops being about the gee 
whiz aspects of superhero 
comics and more about re-
lationships. It has a matu-
rity that belies the thought 
that the only mature com-
ics back in the late 80’s and 
early 90’s needed to have 
dark vigilantes or overly 
adult themes.

It would be nice to see 
the first 10 issues col-
lected into a companion 
volume, either in color or 
in black and white. Oth-
erwise many readers of 
the Complete Zot! will find 
themselves haunting used 
comic bins trying to piece 
together the set.

Images used with permission. 
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ready to serve. Some of the ingredient 

combinations sound unusual to say the 

least—Granny Smith Apple and Wasabi 

Sorbet—but, as you might expect from 

a cookbook from one of the most pres-

tigious cooking schools in the country, 

it works. The instructions are more spe-

cific and step-by-step than in many cook 

books, but do not talk down to the reader. 

Some of the equipment requirements are 

not standard in most home kitchens, but 

a home chef can either add that to their 

“must have” list, or work with the other 

recipes. Anyone interested in going into 

pastry chefing as a profession will find 

wealth of information to give them a head 

start. 

Yuzu Sorbet With Cotton Candy and Black 

Sesame Seeds
YIELD   10 PORTIONS

COMPONENTS
30 g / 10.58 oz. Yuzu Sorbet (page 378)

10 g / .35 oz. cotton candy (pink or white)

10 Crystallized pink rose petals (see Notes)

3 g / .11 oz. toasted black sesame seeds

ASSEMBLY1. Scoop 30 g / 1.06 oz. of the sorbet into 

       the desired vessel.

2. Top with cotton candy. Make sure to  

       spread the cotton candy out to give it  

       height and volume.

3. Place a petal on top of the cotton candy.

4. Sprinkle a pinch of black sesame seeds 

       on top of the petal and sieve immedi-

NOTES:  While it is possible to make your own cotton candy, the cost of the machine is very high, even for a small 

unit.  If you can find a high-quality cotton candy source, use it for this dessert.  For the crystallized rose petals, see 

Crystallized Orange Blossom Petals on page 156.  Substitute rose petals for the orange blossom petals.

See SBR page 21 for Yuzu Sorbet and Crystallized Rose Petals recipes.

Frozen Desserts

by Francisco J. Migoya
Wiley, $60.00C oming from the 

Culinary Institute 

of America, one would 

assume that Frozen 

Desserts would read 

like a text book, and it does. The first 100 

pages are history of frozen desserts, kitch-

en skills, ingredient types, tools needed 

and other tips for creation, analysis and 

service of frozen desserts. The rest of the 

book, 300 pages, is recipe after recipe of 

some of the most amazing desserts one 

will ever have. Most of the recipes have 

close-up pictures of the finished product, 

Eat Me by Kenny Shopsin
Knopf, $24.95

E at Me: The Food 
and Philosophy 

of Kenny Shopsin is just 

that—recipes, along 

with the thoughts he 

had coming up with 

them. Often times, those thoughts lead to 

obscene or off-color commentary. His com-

parison of pancakes being a luxury like 

smoking marijuana or having sex, might 

make some falter at reading on, but the 

recipes for Ho Cakes and Slutty Cakes are 

worth the effort. His commentary about 

his customers and how they are usually 

wrong, until they prove they aren’t, may 

make one wonder how he’s stayed in busi-

ness so long (1971), but after trying some 

of the many (120) recipes in the book, one 

will see that a foodie just may put up with 

the attitude for another serving of Bread 

Pudding French Toast. 
Twelve pages of the book are a repro-

duction of his menu, with 74 different 

pancake and french toast variations (in-

cluding a macaroni and cheese pancake).  

In and among the recipes and Shopin’s 

musings, include stories about his devel-

oping friendship with author Calvin Tril-

lin (About Alice) and his wife Alice. Both 

men eventually lost their wives, and the 

bonding they did as widowers is touching 

among Shopsin’s oft profane ramblings. 

Trillin provided the foreword to the book.

Bread Pudding French Toast

SERVES 2-4Bread Pudding French Toast is made 

with chunks of crusty French bread 

that are soaked in custard and then 

bound together by it.  It’s close to bread 

pudding, except that it takes just a few 

minutes to cook on the griddle instead 

of an hour and a half in the oven.

Ingredients
6 extra-large eggs1/4 cup heavy cream

1 tsp Fox’s U-Bet Vanilla Syrup or  

     1/2 tsp pure vanilla extract

1 foot of baguette, roughly chopped 

     into  chunks (about 1-1/4 inches

Peanut oil for the griddle

Butter for the griddle and for serving

Warm Grade B maple syrup for 

serving

Instructions
Whisk the eggs, cream, and vanilla in 

a medium bowl.  Add the bread chunks 

and use your fingers to macerate the 

chunks so you have atomic bread parti-

cles in with the egg.  Continue adding the 

bread and macerating it, a handful at a 

time, until you have added it all.  Prepare 

the griddle according to The Art of Grid-

dling (page 73), dump the bread chunks 

on the griddle, and then pour the eggy 

stuff left in the bowl over the chunks.  

Leave it all to cook for 2 minutes to set.  

Take the large spatula, slide it under the 

bread-egg mound, and turn the thing 

over en masse, leaving it as intact as you 

can.  Cook for a minute on the other side 

and then break it up with the spatula and 

toss the pieces around so the edges get 

cooked a bit.  Get a wide-mouthed bowl 

(I put a little spinach in it because I like 

the color) and scoop the whole mess into 

the bowl.  (I use a French fry scoop for 

this, but since you probably don’t own 

one, use whatever you feel will work 

best).  Serve with butter and warm ma-

ple syrup.

Publication Closing 
Dates

Advertising Rates
1776 Productions sells advertisement on a non-contractual 

basis. We realize that many advertisers do not have the 

budget or product release schedule to advertise on a 

monthly basis. We also realize that even contract advertisers 

wonder if someone else is getting a higher discount than 

they are. Therefore, we offer an ad rebate program to benefit 

the regular monthly advertiser and the occasional advertiser.  

We charge all advertisers the same rate base for their first five 

ads.  After five ads, we give advertisers an ad credit equal to 

the average price of the five ads, to be used as they wish.  In 

Rates effective 1/1/11.  Subject to change, based on publication print run quantity.
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addition, they receive a 10% discount on their rate base for all 

advertising in the following 12 months.  If the advertiser runs 

10 paid ads within a calender year of the first ad insertion, 

they will get all their paid ads in the second year discounted 

by 15%. In addition, they will also continue to get every sixth 

ad rebate already described. We call this the “Buy 5, Get 1  

Free” program.

The rates below are broken down by each of the publications, 

a combination rate of advertising in SBR and SFBR and a 

combination rate of advertising in all three publications (SBR/

SFBR/PBR).

Size
SBR SFBR SBR & SFBR SBR, SFBR & PBR

B&W Color B&W Color B&W Color B&W Color

1/16-page $75.00 $95.00 $100.00 $125.00 $157.50 $200.00 $225.00 $280.00

1/8-page $112.50 $140.00 $150.00 $185.00 $225.00 $275.00 $337.50 $415.00

1/4-page $165.00 $210.00 $225.00 $280.00 $330.00 $415.00 $500.00 $630.00

1/2-page $300.00 $375.00 $400.00 $500.00 $595.00 $750.00 $900.00 $1,125.00

Full-page $550.00 $685.00 $750.00 $900.00 $1,100.00 $1,350.00 $1,665.00 $2,270.00

SFBR = San Francisco Book Review
SBR   = Sacramento Book Review
PBR   = Portland Book Review Why you should advertise in our 

publications

 

 
 

or make purchase decisions.  Among respondents who say 
they “took action” as a result of newspaper advertising 
61% clipped a coupon, 50% bought something, 27% tried 
something for the first time.  In addition, 73% of adults 
regularly or occasionally read newspaper inserts, and 82% 

 

U.S. consumers say they rely on newspaper advertisements more than ads in 
any other medium when they are planning, shopping and making purchase 
decisions, according to early results from a study commissioned by the Newspa-
per Association of America (NAA), conducted by MORI Research.  The research 
found that 59% of adults identify newspapers as the medium they use to help 
plan shopping or make purchase decisions.  Among respondents who say they 
“took action” as a result of newspaper advertising �61% clipped a coupon, 50% 
bought something, 27% tried something for the first time.  In addition, 73% of 
adults regularly or occasionally read newspaper inserts, and 82% have been 
spurred to action by a newspaper insert in the past month.  “Newspaper ad-
vertising remains the most powerful tool for advertisers who want to motivate 
consumers to take action,” said NAA President and CEO John Sturm.

Six in 10 Consumers Still Use �Newspaper Ads
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Electronic Guidelines
We accept the following file formats:

     Adobe InDesign (Mac or PC)
     Adobe Illustrator (Mac or PC)
     EPS
     TIF
     High-quality JPG
     PDF

For half tones reproduction,  photos should range from 
5% dot in the highlights to 85% dot in the shadows. 
Please do not use web graphics.

It is best to convert fonts to graphics or outlines when 
using Adobe Illustrator to create the ad. Flatten all layers 
when creating the ad in Adobe Photoshop.

Flat areas of screened color or grays must have a value of 
15% or greater.

Total color percentages should not exceed 230% or offset 
will occur.

Sending us your files electronically:

Files of up to 20 MB may be emailed to:

ads@1776productions.com

Please provide instructions for your location and insertion 
date.

Mail files on  CD-ROM • DVD to:

1776 Productions 
�1215 K Street, 17th Floor
Sacramento, CA  95814

Proofs:

Please supply a printed copy of your ad for image veri-
fication.  If it is a color ad, we will need a color proof to 
check color accuracy. Although we try to match color as 
closely as possible to your proof, some variance should be 
expected.

Deadline: 

(see Publication Deadlines)

Contact Us

1776 PRODUCTIONS
1215 K Street, 17th Floor
Sacramento, CA 95814
877.913.1776
sales@1776productions.com

SanFranciscoBookReview.com
SacramentoBookReview.com
PortlandBookReview.com


